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AGVS-MEDIA

More than 6 million motor vehicles are on Swiss roads today. This
makes Switzerland one of the most motorised countries in Europe.
One in eight jobs depends directly or indirectly on cars. With over
16,876 companies and around 84,000 employees, the automotive
industry is a major employer in Switzerland and thus of great eco-
nomic importance.

The AGVS is the industry and professional association of Swiss
garage owners, to which around 4000 brand representations and
independent businesses belong. The AGVS companies employ a
total of 39,000 people, 9,000 of whom are permanently in train-
ing and further education.

In addition to education, representation of the industry is one of
the core tasks of the AGVS: this includes communication, legal
services and numerous other services for the Swiss automotive
industry.

21 sections and four sub-groups ensure a strong regional anchor-
age throughout Switzerland.

PRINTED MONTHLY
AND DAILY ONLINE

The professional automotive magazine AUTOINSIDE, the
AGVS websites agvs-upsa.ch and autoberufe.ch, as well as
the AGVS and Autoberufe newsletters are the official journal-
istic organs of the AGVS.

The AGVS-Media are the mouthpiece of the Swiss automotive
trade. All 21 AGVS sections also operate their own websites
with regional information to complement the national AGVS
website.

WHO WE ARE

PRINCIPLE

The editorial team of the AGVS-Media is committed to topicality,
solidity, independence, credibility and high journalistic competence
in its reporting.
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AGVS-MEDIA

WHAT CHARACTERISES THE AGVS-MEDIA

AUTOINSIDE reaches

3von 4

of all companies in the
Swiss automotive industry.”

J/ »
l =
—

e

83 %

of readers do not find advertising

in AGVS media distracting.”

“ Source: Federal Statistical Office 2021

" Source: AGVS reader and user study 2024

There are 3 readers for every
AUTOINSIDE copy (IpE) and issue.”

49%

the average opening rate of the
AGVS newsletter.

FACTS & FIGURES

o
s

2 von 3

of the 37161 readers read each
of the 11 issues a year.

.
AT

Reach the AGVS-Media

1474727

Print readers, online users and
newsletter subscriptions per month.

" Source: Average / total audience of the last 12 months (as at 31/08/2024)

9 von 10

AUTOINSIDE readers are
key players in the car trade.”

] e
ONLINE

Of these, via print and online
(agvs-upsa.ch und AGVS newsletter)

109288™"

reachable every month.
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CIRCULATION / REACH 5

AGVS-PRINT AGVS-ONLINE AGVS-CROSSMEDIA

AUTOINSIDE agvs-upsa.ch and autoenergiecheck.ch Print, Online and Newsletter
The professional magazine is the official publication of the «Auto Both websites provide information on current and industry-relevant
Gewerbe Verband Schweiz». news in all three national languages (G/F/I). Print contacts (G/F): 37161
Page views: 153278
Appearance: 11x per year (07-08 double issue) User: 66109
Visits: 90897 Newsletter contacts (G/F/I) 6201
Dissemination: G and F Switzerland with separate languages editions ~ Page views: 153278 Total gross contacts 196640
(Page Impressions / Als)
Edition*: 12387 Source: WEMF 2023/2024; Google Analytics: monthly average 09/23 — 08/24
G: 9392 Source: Google Analytics: monthly average 09/23 - 08/24
F: 2995
AGVS-Newsletter
Sold circulation*: 11570 The AGVS sends out a weekly newsletter
G: 8717 to all those interested in the motor trade.
F: 2853 AGVS-EVE NTS
Appearance: weekly, Tuesdays
Reader: 37161 Newsletter subscriptions: 6201 total subscriptions
- German: 4955 subscriptions Tag der Schweizer Garagen
*Source: Conditions WEMF 2023 / 2024 - French: 1028 subscriptions With the «Tag der Schweizer Garagen», the AGVS organises the largest
- Italian: 218 subscriptions and most important specialist conference in the Swiss automotive indus-
@ Opening rate: 49.0 % (CH) try with more than 800 participants each year. The event is the ideal plat-
@ Click rate: 42.8 % (CH) form to mark your presence as a sponsor among Swiss garage owners

and suppliers in the industry.

The 21 sections also organise regional events that also offer
sponsorship opportunities.
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AGVS-MEDIA READER SURVEY 6

THE ARTICLES IN AUTOINSIDE ARE WELL RECEIVED

Advertising is necessary to finance the Do you like the design of How often do you personally read several
AGVS media. How do you feel about the AUTOINSIDE? articles in the industry’s most widely
advertising in AUTOINSIDE? circulated trade magazin, AUTOINSIDE?

Each issue
60.1%

Information source

31.0% Readerfriendly

Suitable 94.2%

46.5%

Never
4.0%

Less

Not
readerfriendly
5.8%

Disturbing

70% 10.0%
None of it 1 out of 3 issues 2 of 3 issues
Inspirational 1.0% 12.0% 13.9%
4.5%
83 per cent of readers are not put off by the advertising; they even Readers are very satisfied with AUTOINSIDE: well over 90 per cent The level of awareness and use of AUTOINSIDE remains high: the
use it as a source of information. This question was also asked about consider it to be reader-friendly in general. For advertisers, it offers both ~ proportion of readers who read every AUTOINSIDE issue or at least
online advertising. The results are identical. the ideal environment and the perfect conditions for promoting their two out of three is over 76 per cent.

products and services.
This shows that AUTOINSIDE has a high level of credibility among
the target group thanks to its high-quality content.

Source: AGVS reader and user study
AGVS § AGVS
ONLINE § EVENTS



AGVS-MEDIA

READER SURVEY 7

DECISION-MAKERS READ AUTOINSIDE

What type of vehicle operation do you
work in?

Brand-name car parks
45%

Free garages
()
Body shops 19%
13%

In-house
workshop

Garage concept companies
6% g p p

17%

The number of brand representatives has decreased compared to the
last time, while the number of brand-independent businesses has

increased accordingly.

Source: AGVS reader and user study  * Suppliers, associations, educators and the media

How many people in your organisation
regularly read AUTOINSIDE?

Nobody/I don’t know

14.2%

Only me

More than 21.0%

15 people
5.5%

7-15 persons
6.0%

4-6
persons
12.9%
2-3 people
40.4%

In almost 80 per cent of all companies, AUTOINSIDE is read by several
people within the organisation. This is important news for advertisers,
because today's employees are often tomorrow's decision-makers.

** Customers, sales consultants, marketing and operational employees, family members who work for the company

Who reads the AUTOINSIDE in your
company and in what capacity?

Employees
6%

Management
functions
29%

Owners, Managing
Directors
65 %

AUTOINSIDE is primarily read by people in managerial roles
and thus reaches the relevant decision
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AGVS-ONLINE READER SURVEY 8

THE AGVS MEDIA ARE ALSO IN DEMAND ONLINE

How often do you usually visit the garage Have you subscribed to the free weekly How do you think the AGVS media AUTOINSIDE
news portal agvs-upsa.ch? AGVS newsletter? and the websites, including the newsletter, have
developed in terms of content in recent years?
Daily Deteriorated
6.0% N Significantly improved 2.0%
0 2.0%
Weekly 19.0% 12.0%
22.0%
Remained
the same
35.0%
Rarely/never
40.0%
:I;/LOSE’ZW Yes Improved
. 81.0% 51.0%
For almost 30 per cent of users, a visit to agvs-upsa.ch is either a daily Over 80 per cent of the survey participants subscribed to the weekly Two-thirds of readers believe that the quality of AGVS media has
or weekly must. A further 32 per cent visit agvs-upsa.ch at least once newsletter. increased further.
a month.
Compared to other industries, the average opening rate (49 per cent) Advertising customers also benefit from this positive image.

The AGVS websites* are visited by around 100,000 users per month. Of  and the click rate (42.8 per cent) are very high.
these, around 66000 can be used for advertising purposes.*

*agvs-upsa.ch, section websites, autoberufe.ch and autoenergiecheck.ch

Source: AGVS reader and user study
AGVS § AGVS
ONLINE § EVENTS



AUTOINSIDE | PUBLICATION DATES FOCUS TOPICS 9

Issue/Number Issue/Date Advertising & Artwork deadline Focus | Focus Il Industry events
Editorial deadline (possible topics) (possible topics)
Alternative drive systems Marketing «TdSG»,
— Electric, LNG/CNG, hydrogen, hybrid, e-fuels - Self-marketing & brand management (21.01.2025,
— Vehicle connectivity, service on demand, etc. _ Customer service Bern)

— Training and professional development
in high-voltage technology
— Repair, disposal and recycling .
— Repair of batteries, e-drives and inverters in the used car trade
now and in the future Quality management in the workshop,
— Charging infrastructure and management sales & aftersales
— Vehicle connectivity
— Autonomous driving

— Customer relationship management (CRM)
— Guarantee insurance & additional services

Issue 1 Thursday Wednesday

Service & Technology - Part | Sustainability
— Chassis, steering, brakes - Environmentally friendly mobility and working
- Brake service, testing and maintenance methods

— Battery, ignition and on-board electronics — Professional disposal, recycling
— Axle and steering geometry R o '

; - irin f replacemen
— Shock absorbers, suspension struts epa stead of replacement

- Exhaust technology, particulate measurement Sustamable materials, production .
& exhaust aftertreatment — Repair processes and workshop solutions

and technologies

— Energy efficiency, alternative energy, sustainable
environmental and building technology

— Quality management and assurance, certifications

Business - Part | Tyres & wheels
— Corporate development & change management  — products, innovations, research and development
— Leadership & personnel management, Summer 2025

thailr:jihg & ddeve'OPm?”t. e TPMS /TPMS and intelligent tyres
Issue 3 Thursday ~ Building and renovating: workshop, Tyre storage and wheel management
showroom, sales areas & administration . )
Wheel wash and rim repair

— Business training & development e
— Smart Factory (planning concept) Workshop, lifting and assembly technology

— Market development / brand trade — Tyre disposal
Washing & care Old- and youngtimers
- Car washes, gantries and self-service — Niche markets and additional business
facilities — Restoration, care, maintenance and
— Washing chemicals & care products trade in old- and youngtimers
Issue 4 Wednesday Tuesday - Vehicle valeting & preservation — Guarantee insurance and additional services
— Cleaning, operating & auxiliary agents in the used car trade
— Washing systems & chemicals — Suppliers, products and services
— Care products, tools & aids — Purchasing, valuation, calculation, repair,
— Vehicle presentation & promotion preparation and presentation
— 3D printing (additive manufacturing) — Exchanges and auctions
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AUTOINSIDE |

Issue/Number

[ssue 5

Issue 6

Issue 7/8

Issue 9

Issue/Date

Monday
05.05.25

Tuesday
10.06.25

Tuesday
08.07.25

Friday
12.09.25

Advertising &
Editorial deadline

Friday
11.04.25

Monday
12.05.25

Friday
13.06.25

Monday
18.08.25

Artwork deadline

Wednesday
16.04.25

Tuesday
17.06.25

Monday
25.08.25

FOCUS TOPICS

Focus |
(possible topics)

Focus Il
(possible topics)

10

Industry events

Bodywork - Part | Security ESA-GV
— Car body repair, car body construction, material mix - Occupational safety (22.05.2025,
— Car body, chassis and car glass - Training and further education Interlaken)
— Measuring, stretching and straightening — Data and cyber security in the garage business
technology _ (cloud so\unqns) _ Autopromotec
— Smart and spot repair — Car accessories (audio, comfort and safety) (21.-24.05.2025
— Control, adjustment, calibration FAS — Digital damage recording & process control : T !
— Expert reports, expertise & calculation Bologna)
— Resource & workshop planning
— Personal, property, business, liability Tuning World
and legal expenses insurance (01.-04.05.2025,
— Protective equipment (PPE) and safety systems Bodensee)
— Workwear / safety
Service & technology - Part Il Second-hand vehicles AGVS - DV
— Heating, air conditioning, service and refrigerants — Guarantee insurance and additional services (25.06.2025,
- Battery, ignition and on-board electronics in the second-hand car trade Thun)
— High-voltage: training, repair and equipment — Showroom, marketing and sales concepts
— Service, spare and wear parts — Purchasing, evaluation, calculation, repair,
— Engine, transmission & drivetrain preparation and presentation
— Protection against counterfeiting and — Suppliers, products and services
substandard spare parts — Digital marketplaces, social media and
— Tuning, engine management & re-marketing platforms
performance optimisation
Electromobility Workshop concepts and technology SAS

— Charging infrastructure and management concepts

— E-workshop concepts and aftersales networks

— Workshop technology, tools and infrastructure

— Training and further education in high-voltage
technology

— Workshop technology and equipment

— Outdoor areas, showrooms and reception areas
— Office and business infrastructure

— Suppliers and types of concept

— Quality and warranty management

— Customer care and additional services

(22.-23.08.2025,
Bern)

Vorausscheidung
SwissSkills
(05.07.2025, Bern)

Environmental technology & recycling
— Waste oil, chemicals & batteries
— Used tyres, glass & plastic
— Customer relationship management (CRM)
— Consumables & aids
— Batteries, accessories: safety, disposal
& recycling

Tyres & Wheels

— Products, innovations, research and development
Winter 2025/26

TPMS /TPMS and intelligent tyres

— Tyre storage and wheel management

— Wheel wash and rim repair

Workshop, lifting and assembly technology

EuroSkills 2025
(09.-13.09.2025,
Herning DK)

SwissSkills
(17.-21.9.2025,
Bern)
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AUTOINSIDE | PUBLICATION DATES

Issue/Date Advertising & Artwork deadline

Editorial deadline

Issue/Number

Issue 10 Friday Wednesday Friday

Issue 11 Tuesday Monday

Friday

Issue 12 Thursday

FOCUS TOPICS

Focus |
(possible topics)

Focus I
(possible topics)

N

Industry events

Bodywork - Part Il Vehicle fleets Nufam - Nutz-
— Paints, colours, colouring and digital — Technologies, drives and concepts fahrzeugmesse
colour tone management — New forms of mobility and transport (25.-28.09.2025,
— Painting, spraying and workshop technology - Systems, assistance and management tools Karlsruhe)
— Damage management, damage control — Replacement vehicles for garages
— Control, adjustment, calibration of the — Car subscriptions IAA Mobility
— Grinding, polishing, operating and auxiliary materials (09.-14.09.2025,
— Cooperation with other companies for M{nchen)
joint bodywork
Commercial vehicles Business - Part Il Auto Zirich

Fleet and vehicle fleet management
telematics, diagnostics, planning and
operational management tools

Alternative drive and transport concepts
Control, adjustment, calibration of DAS
Superstructures and extensions (Larag, Carlag,
Pathfinder & CO)

Caravan and motorhome specialists
Installations, extensions, conversions and
superstructures for special-purpose vehicles

Financing & Insuring: Financial & liquidity
planning / insurance solutions

Financial & corporate management: key figures
— Legal & tax: planning, provision & optimisation
Succession planning, company sale &

transfer of ownership

(November 2025)

Transport-CH,
Aftermarket-CH
(05.-08.11.25,
Bern)

Swiss Caravan
Salon (Ende
Okt./Anfang Nov.)

Lubricants

Oils, additives and greases / products and
innovations

Filters, cleaning, care and auxiliary agents
Engine and transmission flushing

Fluid management: infrastructure, storage
Vehicle disinfection: air conditioning and interior

Digitisation

— Dealer management, sales, administration and
workshop software

— Appointment, lead, customer loyalty and
service management solutions

— Connected workshop, remote diagnostics,
troubleshooting and control unit updates

- Digital signage and price labelling

I B
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AUTOINSIDE

ADVERTISEMENTS: FORMATS & PRICES 12

Standard
formats

| — |
Format, Page:  1/1 1/2 cross 1/2 high 1/3 cross 1/3 high 1/4 cross 1/4 high 1/4 high-high 1/8 cross 1/8 high 1/16 cross 1/16 high
Type area 187 x 266 187x 131 91 x 266 187 x 85 59 x 266 187 x 63 91 x 131 43 x 266 187x 29 91x63 187 x15 91x29
in mm
Edge-dropping 210x297 210 x 146 104 x 297 210x 101 72 x297 210x78 104 x 147 56 x 297 210x 44 104 x79 210x 31 104 x 44
in mm*
Gross price in~ 5185.— 2665.— 2665- 1800.—- 1800.— 1400.—- 1400.—- 1400.— 730.— 730.—- 385.— 385.—
CHF
* Plus 3mm bleed on each of the 4 sides
Panorama-
formats
Format, Page: 2/1 1/2 cross 1/1 Centre of the waistband  2/2 R + L outside 1/3 cross 1/4 cross 1/8 cross
Type area in mm 394 x 266 394 x 131 202 x 266 91 x 266 394 x 85 394 x 63 394 x29
Edge-dropping in mm* 420 x 297 420 x 146 202 x 297 104 x 297 420x 101 420x78 420x 44
Gross price in CHF 9885.— 6117.— 5271.— 5271.— 3950.— 3075.— 1610.—
* Plus 3mm bleed on each of the 4 sides
Advertisements/ Conditions: Repeat discount for all types of
Text connection advertisements: From 3 frequencies = 5%. Advisory
commission 10% / Prices subject to change. All
prices include the German and French editions
[ — _ |
Delivery: Artwork (German / French) according to the
Format, Page: Junior Page 1/2 cross 1/3 cross 1/4 cross 1/8 cross respective artwork deadline (page 9 to 11) deliver to:
- vermarktung@agvs-upsa.ch
Type area in mm 123x177 187 x 131 187 x 85 187x 63 187 x29
Edge-dropping in mm* 136 x 193 210x 146 210x 101 210x78 210x 44 Do you need help with the production of your
Gross price in CHF 3635.— 3065.—- 1965.— 1550.— 810.— advertising material? \We can create your advertising

* Plus 3mm bleed on each of the 4 sides

material for a service fee. Price on request.
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AUTOINSIDE ADVERTISEMENTS: FORMATS & PRICES

Special Editorial Editorial Table of
placement contents
Format, Page: Gate-Folder Panorama 2. US +S.3 2. US 3.US 4. US 1/1 Page vis-a-vis 1/4 across under 1/3 high beside
Editorial the editorial Table of contents
Type area in mm 394 x 266 394 x 266 187 x 266 187 x 266 187 x 266 187 x 266 187 x63 59 x 266
Edge-dropping in mm* 420x 297 420x 297 210x 297 210x 297 210x 297 210x 297 210x 78 72 x297
Gross price in CHF 14070.— 10920.— 5850.— 5400.— 5970.—- 5720.— 1545.— 1970.—

* Plus 3mm bleed on each of the 4 sides

o
apsaant & - A*

Adhesive on cover page

Conditions: Repeat discount: From 5 frequencies
= 5%, advisory commission 10%, prices subject to

Format: 76 x 76 mm (other formats on request) ] ! -
A change. All prices include German and French edition.

Placement: Cover page
Advertising vaIEJe gross in (.:HF: CHF 4050~ Delivery: Artwork (German / French) according to
Cost of adhesive production: auf Anfrage ) .

- - - - the respective artwork deadline (pages 9 to 11)
Technical costs for dispensing 12800 Ex. in CHF: 1895.— deliver to: vermarktung@agvs-upsa.ch
Number of adhesives to be supplied, on roll: German 9600, French 3200

Do you need help with the production of your
advertising material? \We can create your advertising

Do you need help with the creation of your advertising material? \We create your advertising material for material for a service fee. Price on request.

a service fee. Price on request.
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AUTOINSIDE

TELL YOUR STORY!

10 Tipps: So arbeitet
Corporate Language fiir Sie

TECHPOOL 44+ TechPool présentiert: Fokus Technik +++ +++ TechPool prasentiert: Fokus Technik +++ e OOk

Bei Emissionen, Wirkungsgrad und
Reichweite unschlagbar

ADVERTISEMENTS: FORMATS & PRICES 14

Sponsored
Content

Format, Page: 2/1 Page 1/1 Page 1/2 Page across

Type area (BxH) in mm 394 x 266 187 x 266 187 x 131
Edge-dropping (BxH) in mm* 420 x 297 210x297 210x 146

Gross price in CHF (G+F) 11025.- 5840.— 3045.—

Delivery in G and F max. 5000 characters max. 2500 characters max. 1200 characters

incl. blank strokes, max. 3 images** incl. blank strokes, max. 2 images** incl. blank strokes, max. 1 image**

*

If full-bleed material is delivered, it is also possible to place the material with a bleed. In this case, please add 3mm bleed allowance on all 4 sides
** ]mages min. 300 dpi

Delivery: 3 options for a Sponsored Content post

1) You supply the finished advert — as a print-ready PDF — in German and French, in accordance with the above sizes.

2) You supply the text (characters corresponding to the desired size) in German and French, including image(s), and we will design it
for you — costs based on time and effort, from CHF 180.-.

3) You contact our editors, provide information and we write the article for you and design it in German and French for an additional
charge - on request, from CHF 680.-.

You will receive one free correction round before publication. Each additional correction round will incur a charge.

The editorially designed sponsored content advertising formats are implemented in accordance with the content and design specifications of
the publisher and editorial team.

Category sponsorship

Focus on technology: Presented by rubrics are each double pages

Scope of sponsorship: Company logos in the page header and at the end of the article with URL

Deliver: Logo delivery as vectorised EPS file, 4-colour (Euroscala) and URL by e-mail to vermarktung @agvs-upsa.ch
Gross price in CHF (G+F): 2640.—

You have the expertise, we have the audience. Your logo demonstrates your technical know-how in the environment of the well-founded
professional articles of our technical experts.

I B
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AGVS-MEDIA ADVERTISEMENTS: FORMATS & PRICES | 2025 15

REFERENCE SOURCES

Cross-media published information from leading suppliers to
the automotive industry by product category. Show readers what
you have to offer.

PRODUKTE & DIENSTLEISTUNGEN

Are you looking for a used machine? Or
you want to sell a tool you no longer
need? The marketplace of AGVS-Media
brings buyers and sellers together.

Source of supply headings Online examples ®atola

Your advertisement will appear in
AUTOINSIDE (G/F) and AGVS-Online
(G/F/1) with a link to the desired website.

Carrosserie & Autospenglerel

—Training & development

— Car accessories & tuning

— Building & renovation

— Covers, tarpaulins & promo
- Bodywork & car body shop
— Disposal & recycling

— E-mobility

—Vehicle fleets

— Finance & insurance

— IT, EDP & office infrastructure
— Chargers & infrastructure

— Commercial vehicles

- Oil & lubricants

—Tyres, wheels & chassis

- Service & wear parts

Autozubehar & Tuning

Duration: 1 month, prices excl. VAT. 18

91 x63mm

1/4

91 x131mm 1/16
91 x 29mm

1/6
112 91 x 85mm

91 x 40mm

Batriobseindchtungan

- Ten mad
—Washing & care BeVLEN,

—Workshop equipment
—Tools & equipment

Rectangle run of side

platziert
Width x height in mm AGVS- and BBF Non-members
Gross price in CHF  Gross price in CHF
Formats Placement 1 category 11 x Print + 12-month online
width x height Gross prices in CHF surcharge placed as a 1/4-Page x 131 mm Print & Online d 1255.—-
rectangle run of side 1/6-Page x 85 mm Print & Online 95!

1/8-Page x 63 mm Print & Online d 655.—
60 x 30 mm Print & Online 1254.- 748.— 1/12-Page x 40 mm Print & Online 500.—
60 x 45 mm Print & Online 1881.— 1111.— 1/16-Page x 29 mm Print & Online d 345.—

60 x 60 mm Print & Online 2409.- 1386.-

Duration: 11 months in print, 12 months online.

You can book the classified ads directly online at agvs-upsa.ch. Simply upload texts, imag-
es, logos and contact information. The design of your advertisement by the AGVS-Media is
included in the price of the advertisement.

Conditions
For bookings of 3 or more categories = 5%. All prices include the German and French editions. Prices excl.

Delivery
Please send print templates as print-ready PDF (German / French) in accordance with the respective print material
deadline (pages 9 to 11) to: vermarktung @agvs-upsa.ch We create your advertising material for a service fee.
Price on request.
Advertising material production AUTO AGVS AGVS

We will create your advertising material for a service fee. Price on request. Prices apply to German and French editions together. INSIDE ONLINE  EVENTS




AUTOINSIDE INSERTS/BOUND INSERTS/ADHESIVES | 2025 16

INSERTS/BOUND INSERTS/ADHESIVES

Loose inserts Prices total circulation G + F, 13500 Ex. excl. VAT
Loose lay-up (backside laminated with booklet)
Size 1 -4 Pages 4 - 6 Pages 6 — 8 Pages Maximum format 210 x 297 mm (A4), minimum format 74 x 105 mm (A7)
Advertising value 5300.— 6620.—- 9285.—-
Technical costs 430.- 430.- 430.— Loose insertion (without space requirement)
Postal rate 1375.— 1630.— 1880.— Maximum format 205 x 292 mm, minimum format 74 x 105 mm (A7), max. 100g
Total CHF 7105.- 8680.— 11595.-
Beihefter 420 x 297 mm (A3) +3 mm bleed = 426 x 303 mm
Advertising value 5620. 7025.- 9825 afpeii TR For A [gRgEs, (e By
Basic costs 185.— 185.— 185.—
IiiZTEZIFCOStS 62(9;?): ngg: 11(9;2?: Maximum format 205 x 292 mm, minimum format 74 x 105 mm (A7), max. 50g

Adhesive inserts Please note that your delivery must be accompanied by a delivery note and a note on the issue.

Adv.ertising value 5620.- 7025.- 9825.- (e.g. AUTOINSIDE 3/ 2025) and any placement agreements.

Basic costs 185.— 185.— 185.- Please deliver the inserts stacked open on pallets and not interleaved and not packed in boxes.
Technical costs 645.— 645.—- 645.—

Total CHF 6450.— 7855.— 10655.- Inserts may be delivered on the 15th at the earliest and must be delivered on the 20th of the month

prior to publication at the latest. The corresponding dates will be confirmed with your booking.
All prices include the German and French editions.

Circulation to be delivered: German 9600, French 3200
Sample inserts
Please send us 5-10 sample copies in advance for clarification.
AGVS-Media, Marketing, Flurstrasse 50, 8048 Zurich

Galledia Print AG, Michael Rottmeier, Burgauerstrasse 50, CH-9230 Flawil
Samples and other formats on request Phone +41 (0)58 344 97 44, michael.rottmeier@galledia.ch

We text and design your insert / bound-in insert / adhesive insert — price on request.

AUTO AGVS AGVS
INSIDE ONLINE EVENTS




AUTOINSIDE TECHNICAL SPECIFICATIONS 17

Booklet format
A4 high / 210 x 297 mm (width x height)

TECHNICAL DATA Print

Sheet-fed offset, 100 screen, 4/4-colour, Euroscale (no Pantone colours)

Paper
Cover: 170 g/m?, content 90 g/m?, bright white coated, matt, wood-free,
FSC-certified

Print documents

Print-ready digital artwork

High-end PDF/X-4 (settings at www.pdfx-ready.ch)

All fonts, images and graphics must be embedded

Image resolution: 300 dpi

Fonts: Postscript Type 1 fonts, OpenType fonts, no TrueType fonts
Do not forget crop marks

Binding colour print only with supplied quality proof

Edge trimmed advertisements
+3 mm bleed on all 4 sides. Text and image elements that may not be
cut must be 6 mm from the edge of the format.

eyt

Logos and graphics
lllustrator (saved as EPS, texts converted to paths, 4-colour Euroskala)

Images
Photoshop (saved as JPEG, EPS or TIFF, separated in Euroskala)
Line images min. 1200 dpi, colour and black-and-white images 300 dpi

Print shop
galledia ag, Burgauerstrasse 50, CH-9230 Flawil

Advice and sale
Giuseppina Spadola, Tel. +41 (0)43 499 19 83, gspadola@agvs-upsa.ch

Data transmission via e-mail
vermarktung@agvs-upsa.ch

Conditions
Repeat discount: From 5 frequencies = 5%, 5 frequencies = 10%, advisory commission 10%.
Prices are subject to change without notice.

I B
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B

ONLINE ADVERTISING
BANNER FORMATS AND PRICES

Eine starke Stimme fir die
Schweizer Garagen

Desktop Mobile e S octire
e o
[ ]
. J
R Header/
Header/Navigation Navigation
Desktop formats
Top-News 5) Top-News Placement on the start page and all content pages (‘Run of Site'), in all three languages: German, French
Skyscraper and ltalian. Exclusive fixed placements can be booked for a period of one month.
Introduction/Welcome Introductiory
Welcome
| 1) Bigboard (1230x310px) | Description Placement Mass Description Mass Price
Desktop Desktop Mobile Mobile per month
News /Tears News/Tears
1) Bigboard Home page and all subpages 1230x310 px Mobile Wideboard 320x 160 px 6380.00
Hews3 6) 6) 2) Wideboard  Home page and News & Media ~ 994x250px  Mobile Leaderboard ~ 320x50px 5350.00
Leaderboard

(320x50px) Home page and subpages

3) Content Ad 1230x180 px Mobile Leaderboard 320x50 px 3500.00

(at the end of the text block)
2) Wideboard (994x250 px) .
Text-image 4)Rectangle  After content ad (side by side) 300x250 px  Rectangle 300x250 px 2310.00

element with
Text-image element with top- topicality

icali Right sid i isibl Kei
icality 5) Skyscraper | \ontside (remains visible 160x600 px emne 4620.00
when scrolling) Erscheinung
Business
Business Academy (Courses) Academy 6) SPC Tease With link to content page
Y (Courses) ) r o pag 1920x1080px Sponsored Content  1920x1080px  5665.00
oder (customer content)
Services for members S;'Zﬁise:;” 6) Text Ad With link to customer website 853x480px Sponsored Content 853x480 px 5170.00
’ Data delivery Advertising material production
5 working days before publication, including links in We can produce your advertising material for a ser-
(DE/FR and IT) to: vermarktung@agvs-upsa.ch vice fee. Price on request.

| 3) Content Ad 1230x 180 px

4) Rectangle Rectangle Rectangle
320x250px) | | 320x250px) | | 320x250px)

I B
ONLINE [l EVENTS



AGVS-ONLINE

SPONSORED CONTENT
FORMAT & PRICE

Sponsored content teaser on the home page and content on the content page (pos.4) CHF 5665.—
Fixed placement in the news section of the home page with a link to the content page for a period of one
month. Sponsored content will be implemented in accordance with the content and design specifications
of the publisher and editorial team. Advertisers provide the images and the manuscript as a draft text in
German, French and lItalian.

Specifications Sponsored content teaser on the home page

Image: 1920x 1080 Pixel, max. 1 MB, JPG or PNG
Category: Sponsored Content (FIX)
Title: max. 65 characters including spaces

Lead Shomepage: max. 160 characters including spaces
Link: to your content page on the AGVS website with your sponsored content

Specifications for content page

Images: 1-2 images, at least 1920x 1080 px. max. 1 MB, als JPG, PNG

Title: max. 65 characters including spaces

Lead: max. 160 characters including spaces

Text: 2000-4000 characters including spaces

Options: YouTube video, image gallery (1920 x 1080 pixels, JPG, max. T MB, max. 5 images)

Delivery date for templates
10 working days before publication. Languages: Templates in German, French and Italian for all advertising
materials listed.

Advertising material production
We can also create your advertising material for you — price on request.

Terms

Repeat discount: From 3 months = 5%, 5 months = 10%, consulting commission 10%, excl. VAT, prices sub-
ject to change.

Specifications TextAd on home page (pos. 4)

CHF 5170.-
Image: 1920x 1080 Pixel, max. 1 MB, JPG oder PNG
Category: Sponsored Content (FIX)
Title: max. 65 characters incl. spaces
Lead homepage: max. 160 characters incl. spaces
Link: to your website

SPONSORED CONTENT: FORMAT & PRICE 1€

Sponsored Content Teaser (pos. 4) Content page

Koptasite - lorem ipmm dalse uit smen

Sponsored Content - lorem ipsum dolor sit amet

aus dem

Sponsored Content - larem igdum
dolor sit amet

2wischentitel - lorem ipsum dolor sit amet

[

ONLINE VIDEO

Showecase your values and strengths to online users with a video that you can also use on your own website.
We design and produce your video according to your wishes and ideas.

Contact us for a consultation.

Giuseppina Spadola, gspadola@agvs-upsa.ch,
Tel. 043 499 19 83

I B
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r N —

©rcvsjursa g

List A0V Maghater

— . > AGVS-NEWSLETTER
— BANNER FORMATS AND PRICES

Fiir die Zukunft in besten Handen

stoteile flir verschied ktrofahrzeuge
Banner
rom—a sus A= Format: Head Leaderboard* Manxi-Leaderboard Pos. 1** Maxi-Leaderboard Pos. 2***
Der WorldSkills-Wahnsinn von Pixel (BxH): 728x90 728x180 728 x 180
Price per shipment: CHF 966.— CHF 998.— CHF 935.—
Price per month: CHF 3780.- CHF 3885.— CHF 3675.—-

Applies to all formats: KB 300. Submission: HTML5/GIF/JPEG/Richmedia

Sponsored Content****

1 Mail: CHF 1300.-

Image: 600x300 Pixel (BxH), GIF, JPEG, PNG

Title: Max. 50 characters incl. spaces

Text: Max. 360 characters incl. spaces
mmm.«mmw; Button Max. 30 characters incl. spaces

Der Weg zu den Medaillen
Sponsored Content

Advertising media are adapted proportionally to the width of the newsletter or the end device.

Eine Vielfalt, die bewegt

Delivery
Banners should be delivered at least 5 working days (German/French/Italian) before placement incl. linking to:

Entdecken Sie bei der Fibag AG eine umfassende Reifenpalette: Zehn Top-
vermarktung@agvs-upsa.ch

Marken in den gangigsten Dimensionen. Profitieren Sie von einer schnellen
Lieferung und fairen Konditionen. Dank der grossen Lagerverfigbarkeit
kénnen Sie flexibel auf Kundenanforderungen reagieren. Mit der Fibag bringen Do you need help with the creation of your advertising material?
Sie Ihr Reifengeschaft in Fahrt. We create your advertising material for a service fee. Price on request.

Sporsoned Content
Eine Vielfalt, die bewegt

A o
Froton
R

Podcast: '_:mm ﬁw-h.e . AGVS AGVS
Noch immer eine Minderheit — das ONLINE § EVENTS

hat Griinde

Frassen s Ausogemerte sich s o cloufich sadnnas 74 fecen sl
Al Yoran gl e Michels Waber hat daru e Bachalratell




AUTOINSIDE & AGVS-ONLINE

AGVS-CROSS-MEDIA

A special form of editorial advertising (sponsored content) that gives advertisers the opportunity to posi-
tion themselves as experts and problem solvers with their specialist and topic-specific know-how in garag-
es, body shops and in-house fleet workshops.

This form of advertising is not primarily perceived by readers as classic advertising or sponsored content,
but as helpful and free support for their daily business in the automotive industry.

The cross-media package consists of a half-page, one or two print pages in the AGVS magazine
AUTOINSIDE, an online page derived from the print pages including a teaser in the form of a text ad on
the AGVS homepage (see page 18) and sponsored content in two issues of the AGVS newsletter (see
page 20). The online version is published for a fixed period of one month, corresponding to the selected
print edition of AUTOINSIDE.

Scope 1/2 page 1/1 page 2/1 pages
1 print edition Sponsored content 3045.—- 5840.— 11025.—
1 month online 3850.—- 5730.- 5665.—
2 newsletter mailings 2600.—- 2600.— 2600.—
Total gross 9495.—- 14170.— 19290.-
Cross-media discount (10%) —-949.50 -1417.— -1929.-
Total net CHF 8545.50 12753.—- 17361.—

In the online version, a video can be included instead of the image from the print version.

Delivery: Texts, images, logos and videos in accordance with the specifications on the right, in German
and French (print), and in German, French and Italian (online and newsletter) no later than the monthly book-
ing/editorial deadlines (see pages 9, 10 and 11) to: vermarktung@agvs-upsa.ch.

Do you need help creating your advertising materials? On request, we can create your print
or online content and design and produce your video according to your wishes and ideas.
Prices available on request.

EXAMPLES: 1 2025 21

e, B

Austs Goavwarse Veebrand Sehowair (AGVE)

Henrgbrden g fem Bircmsteigraerte

Specifications TextAd on home page

Title: Max. 65 characters
including spaces

Home page lead: max. 160 characters
including spaces

Image: 1920 x 1080 pixels,
max. 1 MB, JPG or PNG

Languages: German and French

Die AXA vereinfacht die Schaden-
bearbeitung mit dem GaragenHub

Specifications Print page

Title: Max. 60 characters including spaces
Lead: Max. 300 cters including spaces
Text: Max. 2500 characters including spaces
Images: 20 x 15 cm, 300 dpi

Logo: Al, EPS or SVG (vector data)

QR code:  URL

Languages: German and French

Specifications Content page

Title: Max. 65 characters including spaces

Lead: Max. 160 characters including spaces

Text: 2000-4000 characters including spaces

Images: 1-2 images, at least 1920 x 1080 px,
max. 1 MB, as JPG or PNG

Logo: 300 x 300 pixels (JPG) or (SVG)

QR code: 300 x 300 pixels

Languages: German and

A customer video can be embedded in place of the
large image. To do this, we require the correspond-
ing embed code.

Newsletter specifications

Title: Max. 50 characters including spaces

Text: Max. 360 characters including spaces

Button: Max. 30 characters including spaces

Large image: 1 x 600 x 300 pixels, min. 300 dpi
(JPG, PNG)

Languages: German and French

AUTO AGVS AGVS
INSIDE ONLINE EVENTS
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AGVS-ONLINE
GENERAL SPECIFICATIONS ONLINE ADVERTISING MEDIA
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Delivery of the advertising material

Advertising material as *.zip / *.rar file and technical
guestions by e-mail to vermarktung@agvs-upsa.ch.
When delivering advertising material, the name of the
customer, the campaign name, the order number and
the booking period.

Handover of advertising material to AGVS-Media
The standard advertising media (leaderboard, skyscrap-
er, rectangle etc.) must be delivered at least five work-
ing days before placement. All standard advertising
media must comply with the IAB standard.

More detailed information is available at: iabswitzerland.ch/
standardsundleitfaeden/werbemittel-standards/werbe-
formate/. The target URL of an ad must be properly
functional and lead to a website that is functional (at the
start of the campaign). It must not lead to an email
address or a file. The ads must not trigger downloads of
software on the user’s computer without the user being
clearly and conspicuously informed beforehand about
the installation, operation and removal of the software
and having the opportunity to refuse the installation of
the software after having been so informed.

Please note that fake advertisements (e.g. windows
error messages or non-functioning selection boxes)
will not be accepted. If ads do not meet technical
specifications or content principles, this may delay the
start date for a particular placement and/or campaign.
Should any ad content arrive late or not meet the tech-
nical specifications, AGVS-Media reserves the right to
postpone the campaign by the number of days corre-
sponding to the delayed delivery in order to achieve
the contractually agreed impression/click targets.

If an unscheduled pause in delivery is necessary
during the campaign period due to maintenance/
conversion work on the target page or due to a
change of advertising medium, this must be pointed
out in good time.

Medienformate

- Image: GIF / JPEG / JPG

— Rich Media: HTML5 / Javascript (Other formats
on request)

You can provide us with the standard formats as a redi-
rect or as a physical advertising medium.

Redirects / Third-Party-Tags
Redirects are ads that are not physically present on the
AGVS-Media ad server but are delivered by another ad
server. In principle, AGVS-Media thus books a «refer
ence» to the third-party ad server. Please note the
following for the delivery of ads as redirects:
— Redirects / third-party tags must be enabled for test
purposes upon delivery.
— If third-party tags (adform, mediamind, flashtalking,
adition, etc.) are used in an advertisement
(Adform, Mediamind, Flashtalking, Adition, etc.)
please include specific trafficking instructions
(click count), as well as a contact person at the
third-party partner.
— Layers as redirects must be identified
by URL parameters or Javascript variables
to be added variables that may need to be added.

— Expanding advertising media and layers as redirect

must switch off select boxes that are covered over,
and then switch on again later.

— In the case of expanding advertising media no

transparent areas remain after closing or collapsing.

HTML5

HTML5 advertising media (incl. CSS 3) can only be
used to a limited extent, as the functionalities used are
not currently supported by all browsers (e.g. IE7 / 8).
For this reason, the techniques used must be tested
for browser compatibility and the executable browsers
incl. operating system must be made known at the
time of delivery or planning so that appropriate target-
ing can be set by the AGVS-Media. Libraries, such as
those provided by Adobe Edge or Google Swiffy
Converter, can only be used to a limited extent and
must be tested before the start of the campaign.
Physical delivery is only possible for standard formats
(Leaderboard, Skyscraper, Medium Rectangle,
Halfpage Ad, Billboard). For this we need a zip file con-
taining all elements of the ad. Please avoid referencing
from or to external objects. It must also contain an
index.html file as a starting point. All included scripts
as well as all elements contained in the zip file must
be included with relative path referencing. Please use
for hosting and the creation of the redirect tags the
tools of rich media service providers such as AdForm,
DoubleClick, Flashtalking, Mediamind. More rich
media service providers must be tested in advance on
request.

If a third-party redirect script is provided, the
requirements for the delivery of third-party tags
apply. The agency or the advertising media host is
then responsible for the proper implementation,
positioning and functionality of the entire advertis-
ing form on the pages.

Video Ad Package (V.A.P)

The creation of the advertising material is carried out

by a third-party provider. We will be happy to provide

you with STUDIO templates on request.

— Delivery: at least five working days before insertion
of the advertising media

— Sound/audio: can only be switched on Click.

— Autostart: only video without sound possible; if the
video is started on click, the sound can also start.

— Repetition: max. 1 x loop (i.e. play 2 x).

— File weight: The initially loaded file weight
must correspond to the specifications of the format
with regard to the size. Using suitable reloading
procedures after the page has been fully loaded up
to a maximum file size of 2.5 MB after the page
has been can be downloaded.

— Bandwidth optimisation: If the video is not optimised,
the delivery will be limited to users with delivery is
limited to users with broadband broadband access.

— File formats/delivery: H.264 / MPEG-4 codec.

— The video formats must include the following
control options
control options: fixed or with mouse over.

— «Stop», «Pause/Play» and a «Sound on / off» button.

I B
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Video Ad Package (V.A.P)

lying advertising form. After the initial load, an ad con-
tent must be displayed (no white space). Reloading
may only be started after the web page has loaded,
not immediately following the initial load.

The weight of the initial load corresponds to the under

For simple hyperlink tags:

<html>

<head>
<script>
function mytag()
{

GENERAL SPECIFICATIONS ONLINE ADVERTISING MEDIA 23

For hyperlinks via script such as javascript
function:

function xyz()

{
window.open(clicktag,”_blank")
}

Tracker window.open(clicktag,’_blank") </script>

The statistics are generated exclusively by our }

AdServer system or by evaluating Google Analytics </script>

figures (no integration of counting pixels). </head> You will find our terms and conditions below and
<body> under agvs-upsa.ch/de/AGVS-Media/mediadaten.

<a href="#" onclick="mytag();">
<div id="container1” style="
width: 300px; height: 250px ">

Additional costs
Adaptations/extra effort CHF 200/h.

Important notes </div>
- In order for the AGVS-Media to be able to </a>
guarantee a punctual start of the campaign, </body>
the delivery must be made in accord- </html>
ance with the lead times.
— The creative agency making the delivery is respon- Or:
sible for ensuring that the online advertising media
function smoothly. If the implementation on an <html>
external test site functions, this does not </head>
necessarily mean that this is also the case on <body>
AGVS-Online. <a href="#clicktag” id="clicktag” target="_
— If the advertising material supplied does not corre- blank”>
spond to the AGVS online specifications, AGVS <div id="container1” style="width: 300px;
media has the right to withhold the campaign until height: 250px">
the relevant guidelines have been correctly </div>
implemented. Any damages and costs in such </a>
cases must be borne in full by the the creative <script>
agency that has not complied with the specifica- document.getElementByld(,clicktag’).setAttribute
tions. (,href’, clicktag);
</script>
Important for HTML5 advertising material </body>
So that the click can be correctly registered in the </html>

AdServer and the user is redirected to the target URL,
add the following click handling to the advertising
material

I B
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AGVS

GENERAL ADVERTISING CONDITIONS

GENERAL ADVERTISING CONDITIONS

A. APPLICABILITY

1. Business relations with advertising clients

1.1. The Auto Gewerbe Verband Schweiz (hereafter
«AGVS») is the publisher and editor of the magazine
AUTOINSIDE and owner and operator of the websites
agvs-upsa.ch, autoenergiecheck.ch and autoberufe.ch.
These advertising/business conditions govern the
contractual cooperation between the AGVS and an
advertiser.

1.2. Viva AG fir Kommunikation (hereafter referred to
as «Viva AG»), as the national agency for the market-
ing of the AGVS's advertising offers, represents the
AGVS exclusively in the conclusion of advertising and
publication contracts and thus concludes these con-
tracts with the advertising clients on behalf of the
AGVS.

1.3. The advertising contract includes the publication
(single orders, repeat orders, etc.) of advertising for
mats such as advertisements, banners, supplements,
inserts and paid editorial advertising formats (spon-
sored content/advertorial) in connection with the
magazine AUTOINSIDE, the websites agvs-upsa.ch,
autoenergiecheck.ch and autoberufe.ch as well as any
new print and online media of the AGVS. In the case
of advertising offers, Viva AG can also offer advertising
customers advice, the creation of advertising formats,
the preparation of media plans or administrative
services for a fee.

2. Terms and conditions of the advertising clients
2.1. These advertising conditions become part of the
relevant advertising contract upon conclusion of the
contract; the Swiss Code of Obligations applies in
addition to these advertising conditions. At the same
time, the advertiser waives the application of its own
terms and conditions.

B. CONTRACT PROCESSING

1. Prices

1.1. With regard to the publication, the respectively
valid advertising rates and conditions of the AGVS
publications apply, plus VAT.

1.2. With regard to consulting, creative, planning or
administrative services of the AGVS or of

Viva AG, their respective valid service tariffs shall
apply, plus VAT

1.3. Changes to the advertising rates, conditions, ser
vice rates and VAT shall come into force immediately,
even in the case of current publications. The advertiser
has the right to withdraw from the contract within two
weeks of the of the announcement of the new adver
tising rates and conditions. In this case, the advertiser
is entitled to the conditions that correspond to the
quantity actually taken according to the scale.

2. Additional costs

2.1. Extraordinary expenses that are not included in
their advertising or service rates will be invoiced addi-
tionally after prior written agreement on costs, plus
VAT. On the part of AGVS or Viva AG, such expenses
include, for example, complex processing of advertising
templates.

3. Conditions for repeat orders

3.1. For advertising formats which appear unchanged
on dates fixed in advance (repeat orders), the advertis-
ing rates may provide for more favourable conditions.
3.2. The advertising media must always appear
unchanged; only in the case of full templates can
the subjects generally be changed.

3.3. A more favourable price will be granted retroac-
tively if the repeat order is extended under the same
conditions before the publication of the last advertis-
ing format and thus a higher level is reached.

3.4. If the agreed appearances are not achieved with-
in 12 months from the first publication, the excessively
favourable rate will be subsequently charged. The
unsubscribed publications cannot be transferred to
subsequent repeat orders.

4. Modalities quantity contracts or repeat orders
4.1. A separate volume contract or repeat order must
be agreed for each advertising client.

4.2. The volume contract or repeat order can in
principle only be placed by an individual, legally
independent advertising client, cross-company
groups, holdings and purchasing organisations.
4.3. The duration of repeat orders shall be 12 months
from the first publication. If it begins up to and
including the 15th of a month, it shall run until the
end of the previous month of the following year; if

it begins between the 16th and the end of a month,
it shall run until the end of the current month of the
following year.

4.4. In principle, the same conditions and tariffs apply
for the entire term.

5. Publisher’s right

5.1. The AGVS reserves the right to request changes to
the advertising content or to reject advertising mate
5.2. For technical reasons, the AGVS may move
advertising media that are prescribed for certain dates
but are not necessarily subject to deadlines in terms
of content forward or backward by one issue without
prior notification.

24

5.3. The AGVS may label advertising media such as
advertisements, banners and paid editorial advertising
formats with the designation «Advertisement»,
«Promotion» or «Sponsored Content» etc. in order to
distinguish them from the editorial section.

5.4. The AGVS may in principle decide on the place-
ment of the advertising media. Placement requests
of the client can only be accepted without obligation.
Advertising media booked with a placement surcharge
and confirmed accordingly by Viva AG must be
adhered to and may only be changed after written
agreement with the advertising client.

5.5. Orders for advertising inserts, tip-ons and bound-
in inserts are only binding for the AGVS after approval
of a sample.

6. Proofs

6.1. Proofs for commercial advertising formats can be
supplied in electronic form (PDF) on request, provided
that the print documents arrive at least 10 calendar
days before the closing date.

6.2. No proof will be supplied for full artwork.

7. Print material

In the absence of an express agreement, AGVS or
Viva AG shall not be obliged to retain or return print
and data material (final artwork, films, photos, etc.)
supplied in conventional or digital form. The advertiser
is responsible for the punctual delivery of the print
material or inserts.
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8. Terms of payment

8.1. A payment period of 10 calendar days applies to
the publication of occasional advertisements.

8.2. A payment period of 30 calendar days applies to
the publication of all other advertising formats.

8.3. The advertiser shall immediately fall into arrears
after expiry of the payment deadlines in accordance
with 12.1 and 2.2. as a result, AGVS or Viva AG shall
charge interest on arrears of 5%. In addition, AGVS or
Viva AG may demand advance payment for all future
orders until all booked advertising formats have
been paid for.

8.4. If the advertiser defaults after 12.3, he will be
charged CHF 50 for the second and last reminder
from AGVS or Viva AG.

8.5. In the event of debt collection, composition or
bankruptcy, the benefits and any advisory and broker-
age commissions are forfeited.

8.6. The advertiser waives the right of set-off pursuant
to Art. 126 of the Swiss Code of Obligations.

9. Early termination of contract

9.1. If an AGVS publication ceases to appear during
the term of the contract, AGVS or Viva AG may with-
draw from the contract without any obligation to pay
compensation.

9.2. This does not release the advertiser from pay-
ment for the published advertising formats.

9.3. No conditions are subsequently charged, but
remunerations are made if a higher level has been
reached at the time of termination of the contract.

C. LIABILITY OF THE ADVERTISING MARKETING
COMPANY

1. Incorrect appearance, non-appearance

1.1. Complaints due to incorrect appearance or
non-appearance must be made to the AGVS or Viva
AG within 10 calendar days of publication. The AGVS
or Viva AG must be notified within 10 calendar days of
publication.

1.2. If the purpose or effect of the advertising format is
substantially impaired or if a deadline advertising for
mat has not appeared on time, the insertion costs will
be partially waived or compensated in the form of
advertising space in the publication concerned. In the
case of orders placed by telephone, in the case of
faulty digital transmissions of production templates for
advertising formats to the AGVS or Viva AG, in the
event of errors resulting from translations of for
eign-language templates, in the event of data shifts
(clause 9.2), in the event of non-compliance with place-
ment regulations, in the event of unsuitable artwork, in
the event of non-significant register differences and in
the case of deviations in colour or from typographical
regulations as well as in the case of missing code des-
ignations the aforementioned claims.

1.3. All further claims other than those mentioned in
Clause 12.2 for defective appearance, non-appearance
or for other reasons are excluded.

D. LIABILITY OF THE ADVERTISING AGENT

1. Liability regarding the content of the advertising
formats

The advertiser is responsible for the content of the
advertising formats. He declares that he will comply
with the relevant legal provisions and industry rules and
that he is responsible to AGVS or Viva AG for this. He
indemnifies AGVS, Viva AG as well as their organs and
auxiliary persons against claims of third parties. In any
case, he is obliged to bear all judicial or extrajudicial
costs incurred in connection with claims of third parties
or in other proceedings.

2. Right of reply

In the case of a counterrepresentation request (Art.
28 ff. ZGB) in relation to advertising formats, AGVS or
Viva AG shall inform the advertiser of the receipt of
the request and discuss with him the acceptance of
the request or its rejection or approval as well as the
procedure for any publication of counterrepresenta-
tions and the associated modalities.

GENERAL ADVERTISING CONDITIONS

E. FURTHER USE OF ADVERTISING FORMATS

1. Use of advertising formats for electronic
databases

1.1. The advertiser declares his consent that AGVS or
Viva AG may feed the advertising formats into its own
or third-party electronic databases and process them
for this purpose. The advertiser may withdraw his
consent at any time. The advertiser acknowledges
that personal data can also be accessed in countries
that do not have data protection provisions comparable
to those in Switzerland, and that the confidentiality,
integrity, authenticity and availability of his/her personal
data is therefore not guaranteed.

1.2. The unauthorised processing and utilisation of
printed advertising formats or advertising formats fed
into electronic databases by third parties without sub-
stantial personal contribution is unacceptable and is
prohibited by the advertising client.

2. Intellectual property of advertising formats/
right of use

2.1. The advertiser acknowledges the intellectual
property rights, in particular the copyright, of AGVS
resp. Viva AG's copyright to all advertising formats
and content of an individual nature created by the
advertiser. Insofar as the advertiser fulfils his contrac-
tual obligations towards the marketing company, he is
permitted to use the intellectual property within the
framework of the original purpose of use for an
unlimited period of time.

2.2. The advertiser shall transfer to the AGVS all rights
of use, ancillary copyrights and other rights required
for the use of its advertising in the AUTOINSIDE and
in its online media, in particular the right to repro-
duce, distribute, transmit, send, process, store in and
retrieve from a database, in terms of time, place and
content, to the extent necessary for the execution of
the order. The aforementioned rights shall entitle the
user to place the advertisement by means of all
known technical processes as well as all known
forms of online media. AGVS may grant any number
of sub-licences to the rights granted for the agreed
advertising placement, as well as transfer the rights
granted to third parties.

AS

F. FURTHER USE OF DATA

1.1. The advertiser hereby expressly grants AGVS or
Viva AG the right to feed his data into a database and
to collect it there into a database and to collect, man-
age, use, change and evaluate this data there, as well
as to use this data for advertising, sponsoring and
marketing purposes during and beyond the contractu-
al relationship.

1.2. Furthermore, the AGVS or Viva AG reserves the
right to pass on or resell the data stored in the data-
base to third parties if necessary.

G. APPLICABLE LAW, PLACE OF JURISDICTION
1. The advertising contract shall be governed exclu-
sively by Swiss law. The Vienna Sales Convention
(CISG) is excluded.

2. The exclusive place of jurisdiction is the competent
court at the location of the AGVS office (Berne),
unless the law provides for a mandatory place of
jurisdiction.

These advertising conditions come into force on
01.01.2021 and replace all previous versions. These
general terms and conditions are subject to change at
any time. The current version can be found at

Www.agvs-upsa.ch.
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CONTACTS

Editor and publisher

Auto Gewerbe Verband Schweiz (AGVS), Wolflistrasse 5, CH-3006, Bern,

Phone +41 (0)31 307 15 15, Fax +41 (0)31 307 15 16, E-Mail verlag@agvs-upsa.ch, www.agvs-upsa.ch

Print shop
Galledia Print AG,

Burgauerstrasse 50, CH-9230 Flawil
Michael Rottmeier, Phone +41 (0)58 344 97 44
E-Mail michael.rottmeier@galledia.ch

CONTACTS

Subscriptions

Newsletter Monthly CHF 0-
Trial subscription 6  editions CHF 22.-
Student subscription 11 editions CHF 33—
Annual subscription 11 editions CHF 110.-
2-year subscription 22 editions CHF 190.-

Editorial team and newsdesk
AGVS-Medien, Flurstrasse 50, CH-8048 Zdirich, Phone +41 (0)43 499 19 81, Fax +41 (0)43 499 19 78, E-Mail newsdesk@agvs-upsa.ch, www.agvs-upsa.ch

Sara Brantschen

Junior Content Creator

Direct  +41(0)43 499 19 75
E-Mail  newsdesk@agvs-upsa.ch

.| Timothy Pfannkuchen

Senior Editor Newsdesk

Direct  +41 (0)43 499 19 85
Mobile +41 (0)78 751 62 25
E-Mail  newsdesk@agvs-upsa.ch

llir Pinto

Editor of Mobility

Direct  +41 (0)43 499 19 71
E-Mail  newsdesk@agvs-upsa.ch

Andreas Senger

Author: Specializing in technology
Direct  +41(0)32 675 72 22
Mobile +41 (0)79 625 90 66
E-Mail  buerosenger@bluewin.ch

Jiirg A. Stettler

Senior Editor, Mobility

Direct  +41(0)43 499 19 72
Mobile +41 (0)79 466 94 86
E-Mail newsdesk@agvs-upsa.ch

Raoul Studer

Author: Political science

Direct  +41(0)31 901 09 15
Mobile +41 (0)79 762 72 89
E-Mail  raoul.studer@bluewin.ch
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Marketing Print/ Online

Giuseppina Spadola

Key Account Manager

Direct +41 (0)43 499 19 83
Mobile +41 (0)79 588 92 11
E-Mail gspadola@agvs-upsa.ch

Cécile Wolfisberg

Internal sales

Direct +41 (0)43 4991973
Mobile +41 (0)79 581 98 32
E-Mail  vermarktung@agvs-upsa.ch

CONTACTS

AGVS-Medien

Flurstrasse 50, CH-8048 Zdrich
Phone +41 (0)43 499 19 81
Fax +41 (0)43 499 19 78
vermarktung@agvs-upsa.ch
www.agvs-upsa.ch

Design

'7:1 Robert Knopf

- 5 Head of Design & Productions
Direct +41 (0)43 499 19 77
E-Mail newsdesk@agvs-upsa.ch

|

Phutsadee Phoojaphon

Media Publisherin

| Direct +41(0)43499 1979

. E-Mail newsdesk@agvs-upsa.ch

Digital consulting

Matthias Strebel

Head of Digital & Data

Direct +41 (0) 43 499 19 80
E-Mail newsdesk@agvs-upsa.ch

AGVS-Medien

Flurstrasse 50, CH-8048 Zirich
Phone +41 (0)43 499 19 81
Fax +41 (0)43 499 19 78

Administration

Monique Baldinger
Online administration
Phone +41 (0)31 307 15 15
J Direct +41 (0)31 307 15 26

Event sponsorship

Irene Schiipbach
o Marketing events

Phone +41 (0)31 307 15 15
Direct +41(0)31 307 15 11

. _ E-Mail monigue.baldinger@agvs-upsa.ch ‘1 E-Mail  sponsoring@agvs-upsa.ch
/A |

Olivia Jeckelmann

Services & customer care

Phone +41 (0)31 307 15 15
Direct +41 (0)31 307 15 41
E-Mail sponsoring@agvs-upsa.ch

Auto Gewerbe Verband Schweiz (AGVS)
Wolflistrasse 5

CH-3006 Bern

Phone +41 (0)31 307 15 15

Fax +41 (0)31 307 15 16
www.agvs-upsa.ch

Overall responsibility and subscription management

Yves Schott

Editorial team and publishing house
Phone +41 (0)31 307 15 15
Direct +41 (0)31 307 1543
E-Mail yves.schott@agvs-upsa.ch

Auto Gewerbe Verband Schweiz (AGVS)
Wolflistrasse 5

CH-3006 Bern

Phone +41 (0)31 307 15 15

Fax +41 (0)31 307 15 16
Wwww.agvs-upsa.ch

AGVS-Media
Flurstrasse 50, CH-8048 Zirich
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